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Operator benefits from an Operator Website A Website = A Must

An Ernst & Young 1999 study of the benefits of
operating a company Website shows that Web-sales RESTAURATEURS VISITING THE 2000

. Northeast Foodservice and Lodging Exposition and Con-
are the least “kely reason o get on the Internet. ference got a free set of Website building blocks from

Stephen J. Galligan, general manager of citysearch.com
36% Gain Additional Customers

SEG Are Beiar A5lE e BEEln CrstenEs In a seminar sponsored by the Massachusetts Restaurant

Association, Galligan told operators that a homepage and useful

23% Reduce Costs, Inclu-ding Services, content will more than return the initial investment costs, which
Such as Reservations he said can be as low as $500for setup and from $280-500 per
4% Deliver Goods at a Higher Speed month for maintenance through an outside provider.

1% Sell More Products

A number of restaurant owners confirmed that their
initial investments had run as high as $3,700, only
to leave them with a static presentation that was equally as expensive to up-

date. Galligan said the logical answer is to hire a media company to run the

site and maintain content through an 800-number, around the clock.

Inside this i : . . .
nside this issue “For a Mom and Pop operation that is grossing $200,000 a year, a less expen-

sive solution is needed. You can spend as little as $1,000 to get it built. The
Does your 2 challenge isto get it to a place where people can find it,” Galligan said.

business need a Among his tips for an often visited home page:

website... Provide a map of how to get to your location(s)
- - Keep your site current = remember the Yellow Pages listing you’'ve
Get your web site |3 paid for may be out of date by the time the book hits the customer’s

listed doorstep
- Give users away to communicate with you, and include a comment box

Do cross-advertising. Highlight your Website on the outdoor advertis-
ing, in print, and other media

Sales Control 3 - Use apro-active e-mail approach to advise customers of specials and
launches new promotions
Web Site - Provide avariety of pages the customer can surf

Use links to highlight other sites and partner with other businesses
Couplesuse 2 who will link to your home page
internet for wed-

From Hospitality Technology Magazine, May/June 2000

ding planning

Sales Control now offers web services to our customers.....

Sales Control Systems, isnow offering a We offer:
variety of internet servicesto our Point of

Sale customers. We can design asitefor “I’ve gotten several good leads
you and get you up and running quickly. Domain Registration already from my web site. It

Restaurant Directory Sign-Up paid for itself in no time”

Search EngineRegistration

Wehelp takethe headaches out of your
internet experience. We can take care of all
theimportant detailsthat makeyou site
successful.

Doug Annas (www.sigfi.com)

For more details see page 4 or visit our
websiteto see asampleweb sitedesign.

www.sal escontr olsystems.com




Why Y our Business Should Be On The Web.....

With al the buzz about the internet we find
alot of business ownerswondering if they
should have awebsite.

The answer isprobably yes, but only if you
haveaplanto useit wisely. A poorly de-
signed web site doeslittleto help your
business. Y ou need to use your web site
like any other businesstool; asameansto
increaseyour profit.

One of the most important questionsto ask
yourself iswhat would | want my web site
to do for my business. We'velisted some
things aweb site can dofor you.

I nexpensive Advertising

The most obvious use of theinternet issim-
ply inexpensive advertising. A sitethatis
well ranked in the search engines and listed
inall thelocal internet directorieslike De-
troit. CitySearch.com can help new custom+
erslearn about your business and remind
your current customersto pay you avisit.
Theinternet isfast becoming the yellow
pagesfor the electronic age. Don't get | eft
behind.

Accessibility

Make your business more accessibleto po-
tential customers. This could mean the
ability to order merchandise on line or sim-
ply the ability to download amenu for their
office. Oncethey find your site you need
to get them asacustomer.

Sdll Gift Certificates

SHlling Gift Certificates online can bea
great way to build your sales. Local or out
of town customerscan easily purchase a
gift certificate for ardativeliving in your
area. Thisisone of the most exciting op-
portunitiesfor building sales over theinter-
net.

Find new customers

If you have amailing list or customer loy-
alty plan you can useyour web siteto sign
up new members. Thisisasimplebut ef-
fective use of your website. By enrolling
peopleon-line you can make a customer
out of someone who hasn’t even been to
your business...yet!

Energize Existing Customers

You canrevitalize your existing customer
base by using awhat’ s new section of your
siteto highlight new menuitems, upcom:
ing events etc.

Banquet | nfor mation

Restaurantsthat provide banquet and/or
catering services have been very successful
by providing banquet information, sample
menus on their website along with are-
quest for information form. Many people
who are hosting showers, weddings and
partieswill look ontheinternet to find a
place for their function. Make sureit’'s
your businessthey find!

How do you make your site asuccess? A
couple of simple suggestionswill go along

way.

1). Useaprofessional web design service

Chances are someone you know will offer
to make aweb site for you for free. Just
“Say No Thanks'....If you want you web
siteto be effectiveit hasto bewell de-
signed, easy and fast to navigate and
highly ranked in the search engines. A
web design professional can do that for
you. A well meaning amateur can do often
do more harm than good.

2). Keepitfresh

Maintaining asite takes some effort.
Minor changes should be made at | east
quarterly and amajor update should be
doneonceayear. Don't let your site
become stale if you want peopleto visit
your siteon aregular basis. Give peoplea
reason to do so. Again we suggest hiring a
web designer keep your site up to date.

3). Promote you site.

Onceyour siteisup and running you
should include your web address on al
faxes, letterhead, invoices etc. Linking to
other siteswill help draw traffic as will
being listed in the variousinternet directo-
riesand search engines. And don’t forget
to tell people about your site!

See you on the web!!!

Couplesturn totheinternet
for Wedding Planning

Nearly half of the engaged-to-be-
married couples with Web access
are using the Internet to help plan
their wedding, according to a
study by The NPD Group, Inc.
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The study found that 48 percent of
engaged couples gathered infor-
mation using the Internet and used
it to help plan their wedding.

"The report confirms the Internet's
increasing role in helping engaged
couples plan their wedding," said
NPD New Media Vice President
Carol Neithercut. "With today's
busy lifestyles, the Web has be-
come a convenient way to get the
information they need to make
their weddings a success.”
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Sales Control Launches Website
www.salescontr ol systems.com

Sales Control Systems, isproud to an-
nounce the launch of our new website:
www.salescontr olsystems.com

Init'sinitial phase the website will be used
primarily to provide product information to
current and potential customers.

Check it out! Restaurantswill find thein-
formation about the exciting new features
in Digital Dining for Windows. If you
haven't seen ademo of thisgreat product
giveusacal.

Grocery store owners can seethe new NCR
self checkout solution.

Our retail cus-
tomerscan seea
“« : demo of our E-
Theinternet commerce solu-
levelsthe tion that letsyou
p| ayi ng fidd sel_l 3|/(c|>ur p:joducts
quickly and ess-
for _Sma“ ” ily ontheinter-
businesses. net. Counter-
point software
Terry Lamb handlesall the
work and you get
the profit.

If you already have awebsite, linking to
our site can help create traffic. We've
provided a page on our web siteto link to
our customers’ sites. People visiting our
site can go directly to your site.

Although we reserve the right to deter-
mine which customers will be listed,
we'll include as many of our customers’
sitesas possible.

All we need is your web address and a
logo or icon to use as thelink.
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If you' re having atough time hiring good
employees, you may want to take alook at
the Step ONE employment surveys. It'sa
proven helper to let you know ahead of
time, what to expect from an applicant.

Astheweb site growsand developswe be
considering features like on-line ordering
of paper and supplies.

Eventually wewould liketo use our site as
aresource for our custoners, perhaps with
suggestions for getting the most from your
system aswell asonline FAQ' sand per-
haps even an online tutorial.

“Theinternet “ . ]
levelstheplaying | 1 M€ iNternet is
fiedforsmall | D€ComMing a

major revenue
source for small

businesses.” says
Terry Lamb, one
of the owners.

“Weneed to be businesses that
involvedinthe | KNOW how to
internet sowe useit.....”

can help our cus-

tomerstake ad- Terry Lamb
vantage of the

new technolo-

gies. Theintemet isbecoming amajor
revenue source for small businessesthat
know how to useit to their advantage.”

Aspart of our internet serviceswe now
offer website design and hosting for our
customers. We will also link to our cus-
tomers web sites. If thisinterestsyou read
the article at the bottom of this page

If you have suggestions about our site or
some ideas about how our web site can
help your business please send them to:

bob@sal escontrol systems.com

List Your SiteOn
www.salescontr olsystems.com

We ask that you provide areciprocal link
to our site on your page. We'll provide
you with a small graphic to make it easy
for your webmaster.

Working together can drive more traffic
to both our web sites.

For more information please contact
Bob Padget
(248)356-0700

If you don't already have a website or
want to improve your existing you'll
find information on page 3 about our

broad range of internet servicesin-
cluding web site design and hosting.
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